


TWYCROSS PARISH COUNCIL 
SOCIAL MEDIA POLICY


1. Introduction

1.1 Twycross Parish Council (“the Council”) is committed to communicating in a professional and responsible manner.  The purpose of this policy is to provide guidance and support to members of the Council when utilising online communications referred to herein as ‘Social Media’.  Social media includes (but not restricted to):

a) The Council’s website 		
b) Facebook
c) Twitter 
d) YouTube
e) LinkedIn
f) Blogs and forums

The Council (at this stage) only utilise a and b from the above list.

1.2 This policy complements the Council’s existing policies, in particular its: Media Policy, Standing Orders and Publication Scheme.  

1.3 Communicating via social media does not replace other forms of communication such as the Council Minutes.

2. Legal requirements and restrictions 

2.1 The Council’s ‘Code of Conduct’ applies to online activity as per any written or verbal communication.  

2.2 Content should be objective, balanced, informative and accurate.  Online information can remain in the public domain in perpetuity.

2.3 In the main, councillors have the same legal duties online as anyone else, but failure to comply with the law may have more serious consequences. There are some additional duties around using the websites for electoral campaigning and extra care needs to be taken when writing on planning matters.  

See notes in Appendix 1 - issued by the Improvement and Development Agency in the ‘Connected councillors: a guide to using social media to support local leadership’.


3. Guide to using social media

3.1 Councillors must not express personal opinions when communicating via the Parish Council’s social media outlets. This would include local WhatsApp Groups where people are commenting as a representative of the council.  

3.2 Councillors must treat others with respect and comply with equality laws. 

3.3 Confidential information must not be shared.

3.4 Data protection must be adhered to at all times.

3.5 Councillors must not bring the Council into disrepute. 

3.6 Security passwords should be complex and not shared to others.  If using a shared computer or device, passwords should not be stored/saved.

3.7 The sharing of any videos or photographs must only be done with consent, or implied consent, of the content owner.

4. Monitoring and moderation 

Website

5.1 The website will be updated by the Clerk only, unless the Council pass a resolution to permit a nominated Councillor to make amendments/upload documents to the site.

Facebook

5.2 Nominated persons (as dictated by a resolution of the Council) will monitor the site and authorise who may view the Council’s Facebook page.  

5.3 Posts will only be permitted to be uploaded to the site by a nominated person(s).

5.4 The nominated person(s) will act as a moderator for comments and will determine whether comments should be removed if they are considered inappropriate, illegal, misleading or offensive.

5. Current media sites:

Website:	www.parish-council.com/Twycross
Facebook:	www.facebook.com/groups/1894681590752053 or, search for ‘The Parish Council of Twycross, Orton on the Hill and Norton Juxta Twycross’

 

Reviewed by the Parish Council:	 March 2026

Date of next review: 			March 2027

APPENDIX 1
Extract from 
‘Connected Councillors’  
A guide to using social media to support local leadership

By the Improvement and Development Agency

Libel

If you publish an untrue statement about a person which is damaging to their reputation they may take a libel action against you. This will also apply if you allow someone else to publish something libellous on your website if you know about it and don’t take prompt action to remove it. A successful libel claim against you will result in an award of damages against you.

Copyright 

Placing images or text on your site from a copyrighted source (for example extracts from publications or photos) without permission is likely to breach copyright. Avoid publishing anything you are unsure about, or seek permission in advance. Breach of copyright may result in an award of damages against you.

Data Protection 

Avoid publishing the personal data of individuals unless you have their express written permission.

Bias and Pre-Determination 

If you are involved in determining planning or licensing applications or other quasi-judicial decisions, avoid publishing anything on your blog that might suggest you don’t have an open mind about a matter you may be involved in determining. If not, the decision runs the risk of being invalidated.

Obscene Material 

It goes without saying that you should avoid publishing anything in your blog that people would consider obscene. Publication of obscene material is a criminal offence.

Electoral Periods 

The Electoral Commission requires that candidates provide a return of expenditure on any form of advertising or campaign literature and that includes web advertising. And there are additional requirements, such as imprint standards for materials which can be downloaded from a website. Full guidance for candidates can be found at: www.electoralcommission.org.uk

The Council’s Legal Position

Material published by a local authority as an organisation is, for obvious reasons, restricted in terms of content. It must not contain party political material and, in relation to other material, should not persuade the public to a particular view, promote the personal image of a particular councillor, promote an individual councillor’s proposals, decisions or recommendations, or personalise issues. Nor should the council assist in the publication of any material that does any of the above. 
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